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PRESS RELEASE

NEW BOOK LAUNCH SIGNALS A WINNING CHANGE IN HOW WE WORK

THE working world is set to change more in the next decade than over the last 200 years, leading to global networks of people conducting business in a completely different way, which will see the death of the traditional job culture - according to the author of a revolutionary new business book Winning By Sharing.

Leon Benjamin, an expert in online business networking, has implemented and delivered solutions for clients including the UK Government, Microsoft and British Telecom, and currently provides community consulting assistance for Ecademy, the world’s largest online networking organisation with nearly 50,000 members in 20 countries. The changes are already upon us, as Leon explained:

“We will see more change in work over the next 10 years, as traditional employment is dying and talent is being forced out of larger companies across the world. In Winning By Sharing, published this month, the patterns of global employment are highlighted, and the results are staggering. Change is the consistent pattern, it’s happening today - and we are all going to be affected.

“For example, IBM – one of the world’s largest outsourcing companies – has stated that worldwide the general administration work done in business costs $2 TRILLION, employing 500 million people. 

“Ten per cent has already been outsourced to other countries, and IBM estimate that over the next decade, all of it will be outsourced,” added Leon, who is currently speaking to the Department of Trade & Industry regarding the future of work.

“The book Winning by Sharing is about the dramatic changes in the actual nature of work, the emergence of a network economy and the implications of this on big business, employees and portfolio – or ‘freelancers’ which number in excess of 200 million worldwide – and the emergence of extensive, global networks of people who want to work and conduct business in completely different ways, often at odds with the traditional nature of a company and standard ‘command and control’ organisational structures,” added Leon.

Leon has experienced many shifts in working patterns over the years, describing himself as an ‘online and social software practitioner’ who is passionately dedicated to the network economy. He has led Ecademy’s community consulting practise since 2001, seeing membership grow from 8,000 to nearly 50,000 worldwide.

“Winning By Sharing has been written for those for whom the Internet has caused a profound change in attitude towards work and the realisation that a ‘career’ has ceased to be a feasible way to organise working life. 

“Work is increasingly being seen as an instrument of self-development and personal autonomy, with entrepreneurship not as a status symbol but an attitude – an attitude we are all going to need,” concluded Leon.

ENDS

FOR FURTHER INFORMATION: Please contact Christopher James Street at UK-based PR Agency CJS Communications on chris@cjscommunications.co.uk. 

For further information on the book, log onto www.winningbysharing.net and email Leon Benjamin on info@winningbysharing.net.

PICTURE CAPTION: Winning By Sharing author Leon Benjamin – to be confirmed.

NOTES TO EDITORS: Leon Benjamin was born in Freetown, Sierra Leone in 1963 and has lived in the UK since the age of seven. A network designer by trade, he spent 20 years designing and delivering real-time solutions in financial services, telecoms, media and travel.

This work was mainly for Blue Chip companies including Union Bank of Switzerland (UBS), Andersen Consulting, Barclays Capital, AirTours, Nat West bank, Dun & Bradstreet, Digital and Dresdner Kleinwort Benson.

Leon has described Winning By Sharing as essential reading for: those who belong to upstarts, people who have lost their jobs to offshore lands, the talent that is being forced out of large companies and the risk-takers, and those who are willing to bet more heavily on the future than they do on the past.

The changes are so profound, that the book comes with an A1 size mini-poster to guide readers through the turbulent times ahead, and reveals how you can achieve a more fulfilling work/life balance - soon we’ll see Scottish call centres agents working in India for US brands, in the same way we have Africans issuing parking tickets in London, for French owned service companies, according to Leon.

Highlights of Winning By Sharing include: A chasm in mindsets between corporations and entrepreneurs, the horror of corporate transparency, the blindness of corporate firewalls and how they stunt vision and curiosity, unproductive interactions and networks are far more effective than command and control organisations.

Chapter headings include: PowerPoint & chocolate biscuits, We sell openness, Feast & Famine, The unit of work is no longer a whole job, HR stands for Hardly Relevant, The network is female, The social software revolution, Not doing, and What are your colours? Chapters are available to the Press on request.

Winning By Sharing is available to buy on paperback priced £14.97, and as an Ebook priced £6.97. Both versions come with an A1 size Big Picture, see www.cognac.co.uk
Contact info@winningbysharing.net for further details on Winning By Sharing and purchase options. Leon Benjamin is also available for Press comments.


